
HIGHLIGHTS
WEDNESDAY

Attendee, Speaker & 
Exhibitor Registration

7:00AM-5:15PM 

DIAmond Sessions
8:00-9:30AM 

Engage & Exchange Sessions
9:30AM-3:15PM

Exhibit Hall & Professional 
Posters Open

9:30AM-4:00PM

Innovation Theater
 Presentations
9:45AM-1:00PM

Professional Poster 
Oral Presentations

12:00-1:30PM

Exhibit Guest Passes
1:30-3:30PM

THURSDAY
Attendee & Speaker 

Registration
8:00-11:00AM

DIAmond Sessions
9:00AM-12:00PM

(continued on page 2)
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Smarter, easier studies.

Lower costs.

IWRS & CTM tracking.

Integrated CTMS

Unified eClinical Solution.

®

IVRS|CTMS| Safety|ePro|AE/SAE|Imaging|Reporting  

EDC|DM|IWRS|15 Modules 

We think differently.

Visit Axiom for coffee at #1518.  
Reach us at www.axiommetrics.com 
or solutions@axiom.cc.

Unified eClinical platform. 
  No change orders.

Integrated randomization.
Wicked powerful reporting.  

eClinical Suite

-

Connect. Network. Share.
DIA Communities provide a way for members 
across the globe to interact with each other 
and share best practices, knowledge, resources, 
articles, and more. 

DIA Members stay connected even after a 
meeting ends. Keep up-to-date on hot topics and 
Community-generated content and get engaged, 
driving insights into action and evolving your 
field of work. 

DIA Communities are an exclusive DIA member benefit.

Stop by DIA Booth #1427  
in the Exhibit Hall to learn more!
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Craig Lipset, Head of Clinical 
Innovation at Pfizer, led a next-
generation DIAmond session that 
looked at how emerging Radi-
cal Technologies will impact the 
future of biopharmaceutical re-
search.  Mr. Lipset set the tone by 
saying he is not a fan of technol-
ogy for technology’s sake – he is a 
fan of technology if it measurably 
improves patient health.  Panelists 
then gave their individual perspec-
tives and examples of the impact 
that emerging radical technolo-
gies will have on the future of bio-
medical research. 

Alicia Staley, a Patient Advocate 
with Cure Forward (and a 26 year 
cancer survivor) brought the pa-
tient perspective to the panel.  She 
expects that radical technology 
will enable delivery of treatment to 
patients wherever they are – and 
not, as in her case, make the sick 
patient drive 90 miles for treat-
ment.  The most radical change 
she foresees is technology that 
can bring genuine empathy for the 
patient into the process.  She not-
ed a number of ways that portals, 

Radically Changing Future Biopharmaceuticals

apps, and two way technology like 
Amazon Echo, can empathetically 
interact with patients – and their 
caregivers – daily. 

Jeffry James, CEO of Wilming-
ton Health, sees a coming radical 
technology shift in the enhanced 
sharing of meaningful data.  Clini-

cal research will soon be a care op-
tion in almost every major health 
system across the US, he said.  He 
stressed the need to “embed” re-
search in the daily activities of all 
organizations – by, for example, 

The Evolving Model of Using Ar-
tificial Intelligence (AI) to Deliver 
Actionable Regulatory Intelligence 
(RI) (#215) illustrated many ways in 
which the future is closer than you 
might think. In some cases, it’s al-
ready here. 

Tom Macfarlane, RAC, Director, 
Life Sciences, Accenture Acceler-
ated R&D Services, opened the 
session by presenting the Boolean 
Pythagorean Triples, perhaps the 

Using Artificial to Inform Regulatory Intelligence
largest mathematical proof ever 
(which consumed four years of 
CPU time). While impressive from 
a computational perspective, this 
proof provides no practical value 
to anyone, for anything. Rather, he 
asked, to what extent can AI be 
useful? 

Mr. Macfarlane presented a rep-
resentative list of potential appli-
cations of AI in regulatory science, 
such as continuous self-manage-

ment and monitoring systems for 
dementia patients, and, in circum-
stances where a patient is ill, the 
efficacy of standard treatment is 
clear, and the safety and abuse 
risks are low, computer-generat-
ed medication recommendations 
could eliminate some of the bur-
den on our already overtaxed gen-
eral practitioners. 

(continued on page 6)

Craig Lipset, left, moderates the “Radical Technologies: Changing the Future of 
Biopharmaceuticals” DIAmond session. 

New Advertising Sales Contact
CustomNEWS, Inc. (Jenn Waters, 
jwaters@showdailies.com, 240/401-6779) 
is the new DIA authorized vendor for 
DIA 2018 Show Daily advertising sales. 
Warning: The Source Group is an unau-
thorized vendor. Drug Industry News is 
not associated with DIA in any way and 
will not be distributed inside the BCEC.

What is the DIA 2018 Show Daily?
For the past 12 years, the DIA Show Daily has 
been the official daily newspaper of the DIA 
Global Annual Meeting. Attendees turn to the 
publication for conference news and updates, 
the exhibitor list and floor plan.

Why advertise in the official show daily 
of the DIA 2018 Global Annual Meeting?
Exhibitors advertising in the meeting’s 
official show daily will reach their target 
audience at precisely the right time. 

How will this publication be distributed?
Our show daily distribution team wears green 
shirts, to distinguish our publication as the 
official show daily. Reminders will be sent to 
remind attendees to look for the green shirts. 
• Issue 1 (Sunday) will be distributed at 
registration counters at official DIA hotels (new 
for 2018) and also actively distributed through-
out the BCEC on Sunday. 
• Issues 2, 3 and 4 (Monday through 
Wednesday) will be actively distributed through-
out the BCEC and outside select DIA hotels as 
attendees board shuttle buses.
• Digital links of each issue will be included in 
DIA’s daily email newsletter and shared via DIA’s 
social media accounts. 

View the Show 
Daily from the 
DIA 2017 Global 
Annual Meeting:

Sunday
Monday
Tuesday
Wednesday

Can I submit editorial content?
Yes, DIA Show Daily advertisers (1/4 page or 
larger) can submit one 300 word article/press 
release, with color image/company logo, for 
complimentary publication in each issue that an 
advertisement is placed.

How do I showcase new products?
See page 2 for more information on our New 
Product Showcase. Listings appear in all issues. 

Will the DIA 2018 Show Daily include the 
exhibitor list and floor plan?
Yes, the updated list and floor plan will be in the 
centerspread of all issues. Companies advertis-
ing in the DIA 2018 Show Daily will be bolded in 
the alphabetical listing. 

Advertise in the DIA 2018 Annual 
Meeting Official Show Daily to:
• Reach attendees every morning as  
 they plan their days in Boston.
• Stand out from your competitors.
• Raise attendee awareness about  
 new product introductions.
• Publish press releases/articles
 with images in the DIA Show Daily.

Stand Out in Boston: Advertise in the Official 
Show Daily of the DIA 2018 Global Annual Meeting

DIA 2018 Global 
Annual Meeting 

Official Show Daily
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Size  Width x Depth  1X 2X  3X  4X
Bellyband 22.5” w x 3” h  $4,700 per issue, includes printing
Page One Strip Ad 10” x 2” n/a n/a  n/a $8,900
Page One Billboard 2.4” x 4.5” n/a n/a  n/a $8,500
Back Cover  10” x 14” n/a n/a  n/a $10,700
Inside Front Cover  10” x 14” n/a n/a  n/a $10,100
Inside Back Cover 10” x 14” n/a n/a  n/a $9,600
Full Page  10” x 14”  $2,650 $5,100  $7,350 $9,400 
Half Page Island 7” x 10” $2,100 $4,100  $6,000 $7,500 
Half Page horizontal  10” x 7”  $1,700 $3,300  $4,700 $5,900 
1/4 Page 5” x 7”  $1,200 $2,300  $3,300 $3,900
New Product Showcase – see below.

• Rates are gross and include 4C
• 15% agency commission to recognized agencies. 

SHOW DAILY ADVERTISING RATES & SIZES

Every issue of the 
DIA Show Daily 
will feature a New 
Product Showcase 
section, offering ex-
hibitors the opportu-
nity to highlight new 
products on display 
at DIA 2018. This 
is a great way to 
promote new books 
and product introductions

• Pricing per listing: $1,250 net (all issues)
• Listing Includes:
  Company name
  Booth number
  Product photo (max. 2.5” h x 2.5” wide)
  Description (max. 100 words)
  Link to company website in digital version

    • Listings organized alphabetically, by 
 company name.

Insertion Order Deadline: May 30, 2018
Materials Deadline: June 7, 2018

New Product Showcase Complimentary 
Editorial/Photo
Opportunity
Each advertisement (1/4 page 
or larger) placed in an issue of 
the DIA Show Daily offers the 
exhibiting company the opportunity to submit one 
300-word press release with color photo or company 
logo for complimentary publication in the same issue 
the ad appears. 

All press releases are due to Jenn Waters, CustomNEWS, 
jwaters@showdailies.com by June 7, 2018.

Specifications
• Sizes – Trim size is 11” x 15” and is printed on 50# white offset, non-glossy stock. No 

bleeds, except for spreads across the gutter. Ads should be designed to the sizes indicated. 
Differently-sized ads will be reduced/enlarged to fit the ad size as closely as possible. If 
provided ads include crop marks, publisher will crop the image accordingly and reduce/
enlarge to fit the ad size as needed.

• Files – High-Resolution Adobe PDF files strongly preferred and required for Preview 
Issue. For printed issues, TIFF, JPEG, EPS accepted. All fonts must be embedded. Files 
can be e-mailed, sent on a PC-readable CD, or posted to our ftp site (contact us for transfer 
procedure). All colors should be built out of CMYK process. Files must include high-resolution 
graphics (300 dpi or better) and all fonts (screen and printer). Color reproduction is assured 
to generally-accepted industry standards for cold-web newspaper printing.

Complete specifications will be sent to confirmed advertisers.

Advertising Deadlines:
Space Reservations: May 30, 2018
Ad Materials: June 7, 2018

DIA 2018 Global 
Annual Meeting 

Official Show Daily
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Company Information
Company Name: _____________________________________________________________
Contact: ____________________________________  Title: _________________
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________ 

Ad Agency Information (if applicable)
Agency: ____________________________________ Contact: ________________________________ 
Street: _____________________________________________________________
City: ____________________________________  State: ________ Zip:  __________
Phone:  ________________________ E-mail: ____________________________________ 
 

Space Reservations
Display ad (1/4 page or larger):
Ad Size:_______________  Number of Issues:_______________ 4C?____________
Gross Amount:__________________ Agency Commission (if applicable):  ____________ 

New Product Showcase:
Number of Placements:_______________  Total Cost:_______________ 

Net Amount Due: ____________
Payment Method:   Bill Me Now              Bill Me Upon Publication                Credit Card 

Charge Information
Card type: Select Visa, Mastercard, American Express or Discover

Account #: ____________________________  
Expiration Date: ___________
Billing address zip code: ___________

___________________________________________
Signature

___________________________________________
Date

Cancellation Policy: 
Onsite issue advertisers can-
celling after May 15, 2018, 
will be billed for 50% of the 
total net cost. Advertisers 
cancelling after June 1, 2018, 
will be billed for 100% of the 
total net cost.

Please return to 
Jenn Waters, CustomNEWS:

Fax: 240/257-7171
jwaters@showdailies.com

Questions? 240/401-6779

DIA 2018 Show Daily 
Advertising Insertion Order
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